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Creation of New Product and Service Planning Based on the Koto Idea
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Abstract

The Koto Idea is a method of considering new ideas
and applications for products and services by identifying
consumer benefits through the examination of consumer
values and lifestyles. The Koto Idea was developed by the
Imaging Culture Research Institute and ODS Corporation.
Resonance with consumer values is crucial in stimulating
interest in products and a desire to purchase them. Re-
search via online questionnaire attests to the Koto Idea’s
effectiveness in achieving this goal. The Koto Idea leads
to products that trigger identifiable emotions in consum-
ers. The study presented here applies the Koto Idea to
young Japanese consumers and illustrates both the pro-
cesses that underpin the Koto Idea and the potential use
of the results gained in this example.
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Fig.1 Evolution of Japanese values(*1)
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Fig.2 Research design of ODS LifeStyle Indicator

ODS-LSI% vy, CIHHISII B W TAEIRIEITE rLw
b OISO Ly FBIIZI) AN 288 3
v BT 9 2 R B ASiR o JE 2 BRER L 72 R
HHERTLETE TBUEMICAETZ Y Ya ikl Lwvw)
i fiE R % Fp2 R Al S 7z B, e & o it
LU ARL CAPEIRT, b, FLWATH D 72w
EEZNEPDPDLLIZE, MBI T EANDRK
DV T2, LWL OREHRAOHKD & Tk
BOFIE 77y va v RiRE 7= AR A= VR ET
Hbo WHOMHERELT LTI FELTUX 7 F
FIUVRRAN - T—=F, AT =Ny T ARERHITLN
%o

3. 2 9WMART—T

3. 2. 1 CIEHOERTE

KT, HARNEROMEBI TR & % CIHERIC B
FAfER T T b~y TR EmT— 7 Ok
FHEAICEE I L7 (Fig. 3). BEBMICEANY, WA=
ANV F— ORIk E R [ FRREMSIHFGER %
WKCAED2b) 2R3 HCEHOHKRER ] Z B0
726

Self-oriented | ®74YUFHUT4
BECER saan

© EEMIEIE
BT AR REMK B BRARE [ LR
Control i Challenge
.................................... o

RRER HEEn
© BHEMET HoHE UHTER © R
o ZEHRE i Flock P Quest ® HEBR R
© RRMRE A C— © ERMRE

BEARE REMK AL BlEMR

o fifE D A MRER
o FTRMERIL Conmuni ty
© 131 =F4{fifl

Fig.3 Value map of consumer imaging
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Fig.5 Development example of lifestyle benefits and
imaging functions
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Fig.6 Koto Idea mapping
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